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@ & . Residential Architecture: New ADU
La Canada, CA (2021)
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Mixfed-Use Architecture: MixC Mall, Hangzhou China (2007) :,'M-x.f"":
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Ny SITE

LKAOHSIUNG

UNIQUE DISTRICTS

Districts are walkable areas of
unique character. Districts are de-
fined with identifiable “seams” dis-
tinct clusters of land uses, build-
ings, defining nodes, places, and
landmarks. Districts usually cluster
together similar uses and charac-
teristics given them its unique iden-
tity. This project has the potential to
be defined by 4 distinct districts.

Cultural District
Entertainment District
Commercial District
Residential District

KAOHSIUNG

TRANSIT SYSTEM

'

COMMUNITY HEART

A Community Heart is the essential
core that all the subdistricts share.
It typically is the highest density,
most complex portion of the proj-
ect in the center. An lconic high
rise tower should define the space.
The heart should be composed of a
central plaza or square suitable for
multiple events and passive activi-
ties through the weekday, weekend
and be programmable for special
events. Smaller subarea centers
need paths that create interest-
ing connections to the Community
heart.

ROAD SYSTEM

A GREEN RIBBON

A public park promenade of roughly
70 meters is an important amenity
to have along the water. The prom-
enade should be endlessly layered
and multifunctional-- soft and hard
edges, various tree lined “rooms”
along it providing parks, playfields,
seating areas, public artwork, boat
landings and canals of endless va-
riety. An amphitheater at the park
will serve as the mid point of the
green strip and as the central point
of the project. It can be access
through land, bridges and water
systems.

“*" DISTRICTS

LANDMARKS

Important Axial Views through
the corridors of the existing city
should be extended onto the site
and in some instances, accentu-
ated with major landmarks. These

elements could be water features,

or public artwork that terminate
the view and create a visual des-
tination from within the city. Land-
marks can be augmented with
amenities which frame the space
such as kiosks providing food and
beverage, bike and skate rentals,
2] {

ENTERTAINMENT

This zone focuses on social elements
of celebration—a performance the-
atre, an outdoor performance plaza, a
broadcast center and entertainment

strip.

COMMERCIAL

Visitors hoping to take advantage of
the city’s hospitality will find it here,
including a luxury hotel, high-end mall

and fashion district.

NETWORKS

Major arterials will connect the dis-
trict to the city. A central spine road
should link each district together.
Local roads will create a grid with-
in each subdistrict. Axial treelined
streets should bring the city to the
waterfront through the site. Pedes-
trian paths and bikeways along the
waterfront and within each district
should be emphasized equally with
the automobile rights of way, pro-
viding a safe and engaging alterna-
tive. A loop bus or light rail system
should develop that links through
the site along the waterfront and
connects to the system serving the
CBD beyond.

BLOCKS

The size and structure of blocks is
important to determining the flex-
ibility and pedestrian orientation of
the plan. Generally, blocks of 2-4
acres provide the greatest flex-
ibility. Subareas might suggest an
even finer grain of block size, which
might for example promote access
to the waterfront or emphasize the
importance of a sub-district core.

B R I D G ES and LANDINGS

A number of special infrastructural
features might add some interest to
the plan, including water taxi boat
landings and pedestrian bridges
which further connect one side of
the city to the other thru interesting
interactions with water.

Urban Planning:

Districts Redevelopment
Kaoshing, Taiwan (2009)
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LAYER (ING)

Build site up and away from the bay
with “step ups” that allow terraced
views of the waterfront. Stagger
towers to modulate the facade and
avoid a "wall”. Build with slender
resident 5 to promote sun-
light tlevel.
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LIVE-WORK
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Urban Design: Programming

Burbank, CA (2010)
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program summary
Urban Design: Programming

Burbank, CA (2010)
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2 Essential Elements of Sustainable Urban Districts
| GRID/STREET/PLACE
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Urban Design: Published Book

CLASSIC DISTRICTS

There are a handful of wellthought-out, master planned environments around the

country that have undeniably unique identities. We call them dassic districts. While
most have been around for many decades, they embody contemporary notiors of
what it is to live, work, and play. In other words, these districts have a timeless quality
that makes them worthy of study. In these places, the whole is greater than the sum
of its parts; they are not just collections of buildings and uses but cherished places that
integrate high-quality public space with complementary architecture and landscape
design.
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Sustainable Design: China Regional (2007)
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Sustainable Concepts: City K
Beer City, Qingdao, China (2010) N
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11 PRINCIPLES OF SUSTAINABILITY

Create a range of housing choices
Create walkable environments
Strong sense of place

Provide transportation options

&

Preserve open space 24 AVESE.
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Mixed land uses
Direct redevelopment opportunities
Support compact development

IRVING CLOSE
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Connect locally, regionally
and globally

D .

/

Provide reasonable
accesibility to all areas

District, Canada (2007)
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best scenario
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Plyrouth Road

o
NORTH 480" x SO0’ = 240400 sq ft. = S5 acres
Project Summery

Total square feet of developmet 36,000
Total square feet of leasable space 33,600
Total parking spaces required 109

Financial Summery

Toral land improvement and
construction costs

Total non-construction costs  $718,090.00
Total project costs $4,822,570.00
Construction loan required $3,830,000.00
Total equity required $992,570.00
Construction costs per square foot $85.00
Lease rate per square foot $23.00
Cash return 19.89%
Total return 39.06%

$3,390,000.00

probable scenario
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Flyrouth Road

NEI?TH 480’ x 00" = 240000 sq ft. = S5 acres
Project Summery
Total square feet of developmet 95,256
Total square feet of leasable space 84,600
Total parking spaces required 382

Financial Summery

Toral land improvement and

construction costs $9,379,320.00
Total non-construction costs $1,860,218.00
Total project costs $12,293,938.00
Construction loan required  $3,830,000.00
Total equity required $9,900,000.00

Construction costs per square foot $90.00
Lease rate per square foot $23.00
Cash return 18.59%
Total return 38.04%

worst scenario
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= - | B
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HDﬁTH 480’ x SO0 = 240000 5q Ft. = SS acres
Project Summery
Total square feet of developmet 69,000
Total square feet of leasable space 61,000
Total parking spaces required 277

Financial Summery

Toral land improvement and

construction costs $6,845,000.00
Total non-construction costs $1,375,700.00
Total project costs $9,123,900.00
Construction loan required $7,200,000.00

Total equity required 1,923,900.00
Construction costs per square foot $90.00
Lease rate per square foot $23.00
Cash return 16.72%
Total return 34.28%

Real Estate
Development:

~Commercial (2005)
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Environmental Graphic design: Wayfinding Long Beach
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GATEWAYS VEHICLE WAYFINDING PEDESTRIAN WAYFINDING

Horizontal Gateway

Directional/Directory

Secondary Vehicle Direction

|
|
I
| ;
I
|
|
| .
|
I
|
" I

.i ) _.. I
|
|
|

' - = |
I Pedestrian Direction
|
| |
| |
|
I 4..
|
| &
| =

|

|
|
I
|
|
|
|
|
|
I
|
I
|
|
|

City ID Gateway

Sizes: Extra Small, Small, Medium, Large

Historical Marker

Parking Direction Parking Identity Coastal Access

Horizontal Monument

Sizes: Extra Small, Small, Medium, Large

[————
Banners Neighborhood ID

Bicycle Direction

bl o
. Jr o TN R “ ol
g AR

> @

‘s Convention
/ T T Center
m LB Terrace
Theater

&« P
The Streets
DTLB

™"@e

Convention
Center

<@

Waterfront

LB Terrace
Theater

Waterfront



Environmental Graphic design: Wayfinding Los Angeles, CA (2016)
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Environmental Graphic design: Branding Salt Lake City, UT (2016)
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Target Site 1-A

Environmental Design: City of WeHo

Billboard Guidelines (2017) pe=e.
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ABOUT OUR FILM THEMED HOLLYWOOD HOME

A modern style and freshly rennovated one bedroom apartment in the heart of Hollywood, next
to the famous Dolby Theater and Chinesse Theater and right at the Walk of Fame. The apartment is
decorated in a film inspired theme.
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Graphic Design: Branding + Logos
(2010)




Graphic Design: Logos
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Graphic Design:

IPSOS
IN REAL LIFE

DENTIFY  —8
CONCEPT

DEVELOP CONCEPTS
WITH DIFFERENT

ELEMENTS | ELEMENT COMBINATIONS

REASONS
m - —— - - ;
BELIEVE
InnoConstruct
You've narmowed down the best INSIGHTS, BENEFITS, AND REASONS TO BELIEVE to
include in your concept.
What you need to know is which L S will yield the

greatest consumer appeal — without relying on methods that favor close-in ideas.

IPS0S’ InnoGonstruct TOOL finds the best combination of elements for a concept

including HEADLINES, INSIGHTS, REASONS TO BELIEVE,

:FITS, BRANDING, and

PACKAGING — and it's forecast ready without having to re-test winning concepts.

@1

TRIAL INDICES
x _ ﬂP‘nMIzE?

m@ INNOVATION PROFILES
(Breakthrough, Niche, etc.)
OPTIM)
X . commamch

WHAT IF SCENARIOS

@
@ ARCHETYPES

NO RE-TESTING OF
InnoConstruct CONCEPTS REQUIRED
DETERMINES

J

THE BEST COMBINATION OF

ELEMENTS USING InnoConstruct
CONJOINT AND PROVEN DELIVERS THE INFORMATION YO NEED TO
SUCCESS MEASURES CHOOSE THE BEST CONCEPT.

Infographics (2015

@ FORECAST READY j

IPSOS IPSOS
. IN REAL LIFE

IPSOS WILL GUIDE YOU

BRM“Js DON'T BUY BRANDS ACCELERATE BRAND DECISION-MAKING

IPSOS PROVIDES:
BRANDS

'NOBUY, BUY

NEW DATA STREAMS

X
IF
|
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DISRUPTIVE COMPETITORS

BE CONSIDERATE FIRST 1 BUILD STRONG + POSITIVE 2
AT THE MOMENT OF CHOICE MENTAL NETWORKS
YO build stron sitive mental networks ‘or v

conslllered ﬁrst at tlle mument of
choice ir C your brand.

MARKETERS NEED TO MAKE FAST DECISIONS

THAT ARE KEY FOR THE CATEGORY

NEEDS, ASPIRATIONS + OCCASIONS 3

The mental networks must include the
needs, aspirations and occasions that are
key for the category \hich makes the

brand relevant to the consumer

i

. Mobile
: Pop-up communities

¢ i Activation workshops
l l Insights platforms

— MONUMENTAL DECISIONS TO INCREMENTAL DECISIONS

brand can remain more relevant and stay ahead of the

GROW YOUR TN

ATTRACT 3
PEOPLE, ”
EASILY,
= OFTEN.

Leverage information from rapid, Invest in a Iar?e -scale, tme consuming
muiti- ‘*JUFLG‘d digital |nf0rma ion to founcational s that will hopefully lead

m ako as to a major chamoh for the brand.
isions more ramdly

GET

FASTER INSIGHTS +
FASTER GROWTH
OPPORTUNITIES
THAN EVER BEFORE
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Rocio Vidal

portfolio

Contact Me

+1 310 945 6924

WWW.rociovidal.com
vidal.rocio@gmail.com @






